SEMESTER V

POL SE 5014 Public Opinion and Survey Research

Course Objective: this course will introduce the students to the debates, principles and
practices of public opinion polling in the context of democracies, with special reference to
India. It will familiarize the students with how to conceptualize and measure public opinion
using quantitative methods, with particular attention being paid to developing basic skills

pertaining to the collection, analysis and utilization of quantitative data.

I. Introduction to the course (6 lectures)
Definition and characteristics of public opinion, conceptions and characteristics, debates

about its role in a democratic political system, uses for opinion poll

I1. Measuring Public Opinion with Surveys: Representation and sampling (7 lectures)

a. Sampling: Meaning and needs
b. Sampling error

c. Types of sampling: Non random sampling; random sampling

I11. Survey Research (3 lectures)
a. Interviewing: Interview techniques pitfalls, different types of and forms of interview

b. Questionnaire: Question wording; fairness and clarity.

IV. Quantitative Data Analysis (4 lectures)
a. Quantitative data analysis: Meaning

b. Basic concepts: correlational research, causation and prediction

Modalities for Practical Component: Ficld Study Report based on any issue i.e.
environmental issue / socio-economic-political issues of the locality using the method of
survey research etc.
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